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COP15 
Transmission 
Centre
Year: 2009
Organization: Climate Change Conference, 
Copenhagen, Denmark
Role: Student Designer

The COP15 Transmission Centre was a 
project I worked on while I was studying 
abroad in Denmark during my third year as 
an undergraduate at UC Davis. 

The prompt was to design a space for 
visitors to the COP15 Conference that 
served as both a spot to stop & relax as 
well as a passive learning environment 
about climate change. 

My concept has a coffee station, plenty 
of seating, kiosks to learn more about 
endangered animals, and a ‘grassy knoll’ 
area where visitors can film themselves 
or take pictures. The furniture I designed 
uses recycled tires, hay and artificial grass.



Bags Across 
the Globe 
Exhibition
Year: 2011
Organization: UC Davis Design Museum
Role: Exhibition Design Intern

When I was in my final year as an 
undergraduate student, I served as an 
Exhibition Design Intern for the Design 
Museum. Together with a small group 
of interns and the Lead Preparator, we 
designed and fabricated all components 
for this exhibition. 

The image on the left shows a ‘tornado’ 
of bags that we made to show how many 
plastic bags on average a household of 
4 uses in 1 year. The images to the right 
show specific components of the exhibition 
that I was responsible for from start to 
finish. 



Theater Logo 
Redesign
Year: 2011
Organization: Rocklin Community Theatre
Role: Freelance Designer

I’ve worked with Rocklin Community 
Theatre since I was in high school. After I 
graduated from Davis, they commissioned 
me to illustrate the building and to help 
them approach a new visual identity. Here 
are some examples of logos I drew up for 
them. 



Urinetown 
(Musical) 
Set Design
Year: 2012
Organization: Rocklin Community Theatre
Role: Freelance Designer

Another project I worked on with Rocklin 
Community Theatre—set design for the 
musical Urinetown. This musical is set in 
a dystopian future where the government 
owns all restroom facilities and people 
have to wait in long lines and pay every 
time they need to use a toilet. 

In an effort to keep costs low while 
creating the desired dystopian effect, 
my goal was to use as many free-cycled 
materials as possible. For example, I found 
an entire fence that had been torn down, 
so we re-purposed it as the main structure 
of the shelter on the outskirts of town. 



‘Focus on 
Audience 
Strategy’ 
Project
Year: 2012
Organization: Crocker Art Museum
Role: Graphic Designer

At the Crocker Art Museum, I was part of 
the Focus on Audience Strategy Team. 
We were a group of staff from across the 
museum coming up with innovative ways 
to engage visitors. 

I worked with several members of the 
FAST team to come up with multiple 
interactives, including the one to the left. 
Here we chose a piece in the gallery, 
and built the infrastructure around 
it to facilitate a more contemplative 
experience. 

On the colored paper, visitors were asked 
to describe how they interpret specific 
imagery within the painting and to think 
about who might live in this place—what 
might their life be like. 



ArtMix Logo
Year: 2012–2013
Organization: Crocker Art Museum
Role: Graphic Designer

When I was a Graphic Designer for the 
Crocker Art Museum, one of my projects 
was to create the logo for the 2nd 
Thursday late-night event ArtMix. 

It is picture (above) on the cover of Art 
Interactive, which was the publication 
I was responsible for designing and 
producing bi-monthly. 

My goal for the  logo was to design 
something that would mesh well with 
the Crocker Art Museum’s existing visual 
identity, while branching off and giving 
the sense that the event would be young, 
fresh, dancy, and exciting. 



Live! Work! 
Play! Branding
Year: 2013
Organization: City of Rocklin
Role: Freelance Designer

While working for the City of Rocklin, I 
conceived of this project in response to my 
growing interest in community-making. 
I wanted to make places in town more 
meaningful to residents. The dots would 
be placed around town; some made 
from vinyl to adhere to windows, others 
stenciled in with chalk paint.

The website liverocklin.com would be a 
place for community leaders & citizens 
to share projects and to organize funds to 
enliven the city from within.



Community 
Park Branding
Year: 2014
Organization: City of Rocklin
Role: Freelance Designer

Johnson Springview Community Park in 
Placer County, California. The green space 
comprises trails, multi-purpose lawns, 
baseball fields, tennis courts, a skate 
park, a dog park, two outdoor stages, city 
offices, a community center, and one of 
California’s largest Frisbee Golf courses. 

Since January 2014, I have been observing 
the park and it’s context. I am designing 
a visual identity for the park. In this on-
going project, I will produce environmental 
signage, wayfinding, in addition to 
marketing materials and a short video to 
present my work. 



MAKE 
Exhibition
Year: 2014–2015
Organization: Richard L. Nelson Gallery
Role: Exhibition Designer

I designed MAKE: A New Museum for  
UC Davis to teach UC Davis students, 
faculty & affiliates about the new Jan 
Shrem and Maria Manetti Shrem Museum 
of Art being built on the university campus.

The theme “MAKE” is used to show that 
the museum is “in-process”. To accomplish 
this, we used OSB (that is normally used 
for crates to ship artwork) as a main visual 
element throughout the space. Prints 
are applied to walls using T-pins, and the 
space has been annotated with quotes and 
other text with a simple permanent marker 
on wall treatment.

The exhibition was open October 2014 – 
May 2015. 



Muir 
Orthopaedic 
Center, Entry 
Wall Graphic
Year: 2015
Organization: Boulder Associates
Role: Environmental Graphic Designer

One of the first projects I worked on for 
Boulder Associates Architects was this 
concept for a focal wall within the entrance 
of the Muir Orthopaedic Center in the Bay 
Area. 

The wall would either be covered in wall 
covering or painted with a mural of the 
Muire Forest. 

Semi-opaque plexi panels would be pin-
mounted to the wall to hold information 
to help visitors navigate throughout the 
building. 



Midtown–
Downtown 
Sacramento 
Cork Wall Map
Year: 2015
Organization: Boulder Associates
Role: Environmental Graphic Designer

Within our own office, the Boulder 
Associates team wanted to create a more 
inviting informal meeting space. I was 
charged with coming up with a solution. 

The result was a floor to ceiling map of 
Midtown & Downtown Sacramento printed 
on cork and affixed to 2 walls. The rest of 
the walls were painted with whiteboard 
paint so the whole space could change 
constantly. 

One exciting result of the cork map wall 
was that staff and visitors would try to 
find where their home or office or favorite 
coffee place was. So we started placing 
little location bubbles for people to write 
on, making the map more interactive and 
more meaningful to the office. 



Yampa Valley 
Medical Center 
Exterior Sign 
Design
Year: 2015
Organization: Boulder Associates
Role: Environmental Graphic Designer

Another project I designed for Boulder 
Associates was an exterior sign system for 
a medical center in Steamboat Springs 
Colorado. 

Steamboat Springs is very much a 
tourist destination for year-round outdoor 
activities. YVMC wanted to use their 
existing visual identity in a creative way 
that would match the ‘ski-chalet’ vibe of 
the place. 

I designed a system of internally-lit, 
corten steel signs with the Yampa Valley 
mountain range outline cut out at the top. 

Since I left Boulder Associates, these signs 
have undergone slight modification, but 
they are slated to begin fabrication after 
the new year. 
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Exhibition: 
Power of the 
People: Voting 
In California, 
1850-2016
Year: 2016
Organization: California Museum
Role: Freelance Exhibition Designer

I was hired as a Freelance Designer to 
help the California Museum design and 
implement their recent exhibition exploring 
the history of voting in California. 

There were many goals for this exhibition, 
and they were keen to have many sections 
fitting into a fairly small space. 

One section, Campaign Posters, was 
to go into an awkward space; with 
very tall ceilings and building facades 
from different decades all around 
(bottom left). Instead of ignoring the 
facades, I recommended that we build 
a foreshortened “yard” in front of the 
facades using picket fences to give 
visitors the sense that they were viewing 
campaign posters in a kind of yard near a 
house.

Another section, Issues, was an installation 
that gave visitors the opportunity to vote 
about which issue is most important to 
them (above and right). 



Grand Opening 
Invitations
Year: 2016
Organization: Manetti Shrem Museum
Role: Graphic Designer

As the Graphic Designer for the brand new 
Manetti Shrem Museum, my role was to 
create a suite of print materials leading to 
the grand opening on November 13. 

Using the existing visual identity assets, 
I pulled together a suite of postcards, 
square cards, and additional items to get 
the word out that a new museum was 
going to open. 

This was coupled with a paid advertising 
plan that I implemented for social media. 
Additionally, there was a marketing/
advertising push from other colleagues on 
the Manetti Shrem Museum team. 



Gender Neutral 
Restroom 
Door Locking 
Instructions
Year: 2016
Organization: Manetti Shrem Museum
Role: Graphic Designer

The Manetti Shrem Museum is an 
incredible 21st century building with many 
features that make it one of the most 
advanced buildings on campus. It just 
became a LEED Platinum building!

However, the gender neutral restrooms 
have a very confusing locking procedure. 
The door does not lock on its own, nor can 
you lock it on the door anywhere. In fact, 
visitors must push a button on the wall 
next to the door to lock it.

It was my job to come up with a clean and 
creative solution to explain to visitors how 
to lock the door. I worked with the Deputy 
Director to come up with the proper text, 
then decided to try out a dotted line with 
an arrow. 

So far, I have heard very good feedback 
from people using this restroom. 


